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CREATING A CIRCLE OF HOPE




      MEAGAN’S WALK DINNER AND DANCE GALA SPONSORSHIP FACT SHEET

LOCATION:


The Liberty Grand Entertainment Complex, Exhibition Place

DATES/TIMES:

Friday, February 22, 2008

# OF PARTICIPANTS:
600 guests


AUDIENCE:
Affluent demographic with average attendees 30-55, professional, urban

SPECIFIC ACTIVITIES:
Semi-formal event at beautiful landmark facility 





Gourmet dinner, seating for 600 guests





Live entertainment





Silent and live auction





Gift/favours for guests





Celebrity master(s) of ceremonies





Audio-visual presentation/display throughout proceedings

MARKETING 

OPPORTUNITIES:

Radio, TV, Print coverage 





Presenting/Cocktail Hour/Print/Entertainment Sponsor





Inclusion on invitations- 3,500 member data base, promotional posters





Web Site recognition





Media Partnerships





Corporate Table recognition 





Audio visual and print material promotion at event

PROMOTIONAL IDEAS:
Product placement in guests’ gift bags

Sponsorship of cocktail hour, printed materials (tickets, programs), live entertainment, and/or other Gala activities  





Cross-Promotions/Sponsor Partnerships

SPONSORSHIP OPTIONS RANGING FROM “PRESENTING PARTNER” TO “DIAMOND COCKTAIL HOUR ” ARE NOW AVAILABLE FOR MEAGAN’S WALK DINNER AND DANCE GALA 2008!

A terrific opportunity to become involved in a high profile, well established community event!

FOR MORE INFORMATION PLEASE CALL THE MEAGAN’S WALK OFFICE AT 416-239-7843 

www.meaganswalk.com
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      MEAGAN’S WALK SPONSORSHIP FACT SHEET

LOCATION:


GTA 

DATES/TIMES:

Mother’s Day, Sunday May 11, 2008, 9am-3pm

# OF PARTICIPANTS:
3,000+
 


AUDIENCE:
All demographic groups with average participants 30-55 with families, professional, urban

SPECIFIC 

ACTIVITIES:
-5K Walk on a scenic route along the waterfront and up University Avenue

 
-World’s largest, one-of-a-kind “HUMAN HUG” of SickKids Hospital

-Pre-Walk Breakfast with children’s entertainers and live music 

-Display booths and Exhibits

-BBQ lunch

-Awards and Prizes

-Fundraising for Meagan Bebenek Endowment Fund and b.r.a.i.n.child for Paediatric Brain Tumour Research

MARKETING 

OPPORTUNITIES:

-Promotional Campaign (value = $300,000+)

-Radio, TV, Print coverage 





-Large Banners on major urban thoroughfares





-Inclusion on 100,000 brochures/500 posters





-Web Site recognition





-Media Partnerships





-Corporate Team program





-Secondary schools and Universities





-Multiple Community partnerships through GTA and beyond

PROMOTIONAL IDEAS:
-Product Sampling





-Fundraising Contests and Promotions





-Premiums and Incentives





-Cross-Promotions/Sponsor Partnerships

SPONSORSHIP OPTIONS RANGING FROM “PRESENTING PARTNER” TO “EVENT SUPPLIER” ARE NOW AVAILABLE FOR MEAGAN’S WALK 2008!

A terrific opportunity to become involved in a high profile, well established community event!

FOR MORE INFORMATION PLEASE CALL EVENT DIRECTOR PETER HART AT 647-224-0634

or

MEAGAN’S WALK OFFICE AT 416-239-7843 

www.meaganswalk.com
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2nd ANNUAL MEAGAN’S WALK GOLF FUNDRAISING EVENT

LOCATION:


Hockley Valley Resort, Orangeville

DATES/TIMES:

September, 2008

# OF PARTICIPANTS:
144 golfers, 50 spa guests, dinner guests


AUDIENCE:
Professional, urban, affluent, educated, 30-55

SPECIFIC ACTIVITIES:
Golfing event at beautiful rural resort facility 





Attentive service for golfers and spa guests

Gourmet dining for all guests





Silent auction





Door prizes, Player prizes

State of the art video technology playback by Leaderboard Systems

Audio-visual presentation/display throughout proceedings

MARKETING 

OPPORTUNITIES:
Presenting/Dinner/Lunch/Beverege Cart/Hole/Glove/Raffle Sponsorship



Radio, T.V., Print coverage


On site signage


Inclusion on brochure, posters and invitation 


Web Site recognition


Media partnerships

PROMOTIONAL IDEAS:
Product sampling





Premiums and Incentives





Cross-Promotions/Sponsor Partnerships

SPONSORSHIP OPTIONS RANGING FROM “PRESENTING PARTNER” TO “TRIVIA SPONSOR” ARE NOW AVAILABLE FOR THE SECOND ANNUAL MEAGAN’S WALK GOLF FUNDRAISER!

FOR MORE INFORMATION PLEASE CALL EVENT DIRECTOR STEVE ROSEN AT 905-737-2906

or

MEAGAN’S WALK OFFICE AT 416-239-7843 

www.meaganswalk.com






